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RESOLUTION 2013-204
A RESOLUTION CONFIRMING THE APPOINTMENT OF CHEVARA L. ORRIN AS A MEMBER OF THE CULTURAL SERVICE GRANT COMMITTEE, REPLACING LISA M. GOODRICH AS A COMMUNITY REPRESENTATIVE, PURSUANT TO SECTION 118.605, ORDINANCE CODE, FOR AN UNEXPIRED TERM ENDING DECEMBER 31, 2013; PROVIDING AN EFFECTIVE DATE.


BE IT RESOLVED by the Council of the City of Jacksonville:


Section 1.

Confirmation.
The Council hereby confirms the appointment of Chevara L. Orrin, a Duval County resident, to the Cultural Service Grant Committee, replacing Lisa M. Goodrich as a community representative, in accordance with Sec. 118.605, Ordinance Code, for an unexpired term ending December 31, 2013.


Section 2.

Effective Date.  This resolution shall become effective upon signature by the Mayor or upon becoming effective without the Mayor’s signature.

Form Approved:

  /s/ Margaret M. Sidman 
Office of General Counsel

Legislation Prepared By:
Rachel E. Welsh
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CHEVARA L. ORRIN RE (_.? i \_/ ED

2069 N. Market Street * Jacksonville, FL 32206
678.637.9041 « chevaraorrin@gmail.com

PROFESSIONAL EXPERIENCE

Winston-Salem State University, Winston-Salem, NC 04/10-6/12
Director of Business Services

* Provided management oversight and fiscal guidance to $10 million Business Services division comprsed of Auxiliary
Admunistration, Conferences and Insrirutes, Book Srore, Dining Services/Catering, Reprographics, Mail Scrvices, and
Ticker Office

¢ Administered and enforced contracts with IF'ood Service, Book Store, Vending, and other auxiliary vendors, o include
interpretation of contract terms, negotiations of language modifications, preparations of RFDs, proposal cvaluation,
resolution of conrract disputes, and regular inspections of operations

¢ Successfully rencgotiated $50 million Dining Services contract to include increase in scholarship revenue and capital
improvement fund, Bookstore Management contract with Follert Higher Iiducation Group to include 1095 increase in
scholarship revenue, and Soft Drnk Vending contract with Pepsi Bottling Ventures, 11.C 1o increase guaranteed
revenue by 354K annually

¢ Provided leadership and direction for creating a framework to support customer and institutional growth (.c.
conducted an extensive student nceds assessment, an operational ¢fficiency assessment, and complete financial and
contract review for dining services program)

® Communicated university goals and objectives and worked with internal departments to develop strategies to achieve
goals

*  Created policy recommendations regarding new and innovative programs to enhance financial performance and
business service (i.e. sustainability initiatives and healthy dining options)

® Managed the Universiry T'rademark and Licensing Program and insurance and risk management funciions of the
nstitution

¢ Selected, trained, supervised and cvaluated managers and supervisors of departments

Winston-Salem State University, Winston-Salem, NC 05/07-4/10
Director of Conferences and Institutes
¢ Managed Anderson Conference Center (9,200 squarc-foot facility) and K.R. Williams - Auditorium, including
coordinating and scheduling events sponsored by the univesity and external clients
¢ Increased external and internal client base by 20% and revenue by 10% through innovative parmerships, creative
programming  and marketing straregics to diverse community demographics, including first-time three-vear contract
with Winston-Salem Symphony
®  Developed and managed $400K state and auxiliary operating budgers
Organized direct marketing, advertising and public relations programs to promote utilization of conference facilities

Winston-Salem State University, Winston-Salem, NC 02/06-01/07

Special Fundraising Consultant for Athletics and the Arts

¢ Identified, cultivated, and solicited corporate and individual donors including first time sponsors Allegacy Federal
Credit Union, [Hendrick & Bryant L.LP, and McDonald’s Corporation, which resulted in $100K in new funding

®  Established strategic fundraising and matketing strategics for increased financial support of Diggs Gallen and WSN(;
90.5 including |azz Brunch Series and partnership with Winston-Salem Urban I eaguc

¢ Builr strarcgic alliances with community and corporate partners to cnhance visibility of the university including the
Picdmont Club, Winston-Salem Rotary, The Winston-Satem Chronicle, Winston-$aters Jonrnal and Winston-Salem Nonthiy

Magazine
® Assisted in the planning and exccution of new, innovative advancement programs, includiag program design and
marketing cffors, budger management, and sponsorship
Georgia Center for Nonprofits, Atlanta, Georgia 08/04-06/05

Events Manager

¢ Spearheaded planning and management of conferences and seminars held for exccutive leadership of nonprofit
organuzations throughour Georgia

®  Admunistered and managed budger of $400,000 and identified and sccured cvent underwriters and sponsors such as
Dcha Air Lines, Bank of America, IBM, and the Coca-Cola Compuny

* Increased coalition membership and augmented revenue by 32°% through success of evenrs
¢ Developed and implemented policies and procedures to ensure efficiency and profit

¢  Recruited, trained, and supervised 25-person volunteer base to assist in staging cvents and directed activities of 22-
member center staff during conferences
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®  Negotiated with partners, contractors, and suppliers

®  Secured keynote speakers, workshop presenters, and corporate exhibitors
Annual Georgia Nonprofit Summit

® Increased attendance to 750 from 400 in previous year and exceeded all goals for sponsorships, exhibitors, and
attendec satisfaction

®  Secured Teresa Heinz Kerry and Paul Light (Brookings Institute) as keynote speakers
DotOrg: The Southeastern Nonprofit Technology Conference

® Organized informative, daylong conference for over 500 attendees to help nonprofits becomne more cffecrive and
sustainable through the strategic usc of technology

e  Offered workshops geared toward small, mid-size and large nonprofits, addressing topics such as Li-commerce,
innovation, and integration
Pastries & Policy: The Nonprofit Industry Report

®  Convened over 250 nonprofit, business and government leaders to address public policy and legislative issues affecting
charitable work

®  Secured panelists from the arts, higher cducation, environment, family services, and health sub-sectors
CEQO Central

®  Managed quarterly program for CEOs of nonprofits with annual budgets between §1 million and $20 million to
address issues such as board governance, succession planning and leadership development

®  Enlisted speakers to cover topics targeted by center members such as foundation giving

Public Broadcasting Adanta (WABE/WPBA), Atlanta, Georgia 01/03-06/04

Evenrs Manager

®  Developed and managed strategic partnerships and innovarive events to enhance vistbility in marketplace and increase
television and radio audiences; directed advertising and marketing campaigns for events

*  Sccured $200,000 in sponsorships through events marketing, including $100,000 in-kind trade agrcement with Delra
Air Lines

®  Parnered with community organizations such as Atlanta History Center, Fulton County Arts Council, Atlanta Falcons,
and National Black Arts Festival

*  Created PBS documentary screening series collaborative with The Carter Center and Woodruff Arts Center, securing
nationally recognized producers such as Bill Lichtenstein and Orlando Bagwell

* Coordinated events such as appearance by celebrity chef Roy Yamaguchi, lecture by Suze Orman, and live broadcast of
A Prairie Home Companion with Gardison Keillor

¢  Cultivated natonal and local media contacts; wrote and edited press releases, PSAs, and other copy
®  Developed and managed budget, reconciled invoices, and managed registration database

Copy Pros, Inc., Atlanta, Georgia 02/00-09/02
Account Manager
®  Managed and serviced berween 30 and 35 exisring agency accounts, including law firms and corporations

®  Excceded sales goals and doubled sales in two years through effective marketing, professional sales presentations, and
good follow-up

¢ Developed executive marketing initiative thal included scminar seres, quarterly sessions with major clients to discuss
available services, industry changes, and new technology
City of Atlanta, Atanta, Georgia 09/96-06/99

Bureau of Cultural Affairs: Public Relations Manager/Fund Developer

¢ Created integrated communications plan to develop original materals including correspondence, speeches, press
rcleases, brochures, and proposals, greatly expanding public relations effort

¢ Inmiated public relations strategies to further community and media awareness, including public lunchome Jazz and art
exhibitions in City [{all

® Negotiated and secured corporate sponsorship in excess of $200,000 for bureau-produced events and programs,
including annual Atanta Jazz Festival and Atlanta Montreux Music Festival, ARTScool program for youth, and
exhibitions at City Gallery East and Chastain Gallery

¢ Served as media and communications liaison with civic and nonprofit partners
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Mayor's Office of Community Affairs: Community Affairs Coordinator

¢ Coordinated engagement efforrs with various communiry groups, including mayor's MASKED ball to support United
Negro College Fund; Atlanta College Fair; and scnior citizens’ annual gala

¢  Managed community informarion and referral service, partnering with varous departments within city government and
social service orgaruzations to address crisis situations among local constituents

Young Women’s Christian Association {YWCA), Memphis, Tcnnessce 10/94-09/96

Carcer Development Specialist

*  Developed and conducted life skills and career seminars for participants in nontraditional employment program

*  Builr parmerships with communiry agencies that provided specialized services for women, including substance abuse
issues and mental health counseling

* Secured employment opportunities for clients with area companies, focusing on trade jobs such as tiling, electrical,
painfing, plumbing, and brick laying; program achicved 92% retention rate among those who were hired

¢ Trained local employers and labor unions to develop workplace-specific strategies to expand emplovment of women in
apprentice and nontraditional accupations

*  Collaborated in grant proposal formulation by compiling and summarizing data

Women Work!, Washington, D.C. 10/94-09/96
Capitol Hill Lobbyist

COMMUNITY INVOLVEMENT

Board of Directors: WJCT (Junuary 207 3), Liquality NC (20/0-2012), RiverRun Intemational Film Festival (2008-2012), Winston-
Salem Symphony (2007-2012), City of Winston-Salem Citizen Police Review Board (2007-2012)), Parinership for a Drug-Free
NC (2006-2072), The Women'’s Fund of Winston-Salem (2006-2012), Twin Ciny Stage (2006-2010), Lixperiment in Self-Reliance
(2006-2009), Prevent Child Abuse Georgia (2002-2005), Atlanta History Center Advisory Council (2003-2005)

HONORS/AWARDS

2010 Graduate Leadership Winston-Salem, WXII 12/Modermn Automonve Cirizen of the Month award (Aprif 2009), Winston.
Salem State University Advisor of the Year award (2009), Winston-Salem Foundation HECHO award (2098), Tnad Business Journal
40 Leaders Under Forty recipient (2007), Winston-Salem Urban 1cague Community Leader of the Year award (2007), Winston-
Salem Chronicle Volunteer of the Year award (2007), Ants Council of Forsyth County R. Philip Hanes, Jr. Young leader
Recognition award (2007), Winston-Salem Mayor Allen Joines proclimed July 27, 2012 as “Chevara Orrin Dav” in
acknowledgment of extensive communiry contributions

PROFESSIONAL AFFILIATIONS

e  Natonal Association of College Auxiliary Services

EDUCATION

University of Memphis 1992
Memphis, TN
B.A. Mass Communication




